GAVBEROROSS()

Milano - 19 ottobre 2017

Bonchikros




THE UNIQUE PROMOTION & EDUCATION PLATFORM
FOR THE DEVELOPMENT OF ITALIAN FOOD & WINE POTENTIAL




DISCLAIMER

This document has been prepared by Gambero Rosso S.p.A. (the “Company”) solely for use in connection with this
Road-show presentation held in connection with the proposed institutional offering of shares of the Company (the
“Shares”).

This document is not an advertisement and does not constitute an offer or invitation to purchase or subscribe for any
Shares and neither it nor any part of it shall form the basis of or be relied upon in connection with any contract or
commitment or investments decision whatsoever. The Company has not prepared and will not prepare any prospectus
for the purpose of the initial public offering of the Shares (the “Offering”). Any decision to purchase or subscribe for
securities in connection with the Offering should be made independently of this presentation. This presentation does
not constitute a recommendation regarding the securities to be offered in the Offering.

This presentation has been prepared solely for the use in connection with the possible Offering of Shares by the
Company. The information contained in this document has not been independently verified and no representation or
warranty express or implied is made as to, and no reliance should be placed on the faimess, accuracy, completeness or
correctness of the information or opinions contained herein. Neither the Company, nor any of its affiliates, advisers or
representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any
use of this document or its contents or otherwise arising in connection with this document.

THIS PRESENTATION IS ADDRESSED SOLELY TO ITALIAN QUALIFIED INVESTORS WITHIN THE MEANING OF ARTICLE 34-
TER, PARAGRAPH 1, LETTER B), OF CONSOB REGULATION ON ISSUERS NO. 11971 OF MAY 14, 1999, AS
SUBSEQUENTLY AMENDED AND TO CERTAIN OTHER PERSONS IN MEMBER STATES OF THE EUROPEAN ECONOMIC
AREA (“EEA”) OTHER THAN ITALY (IN RESPECT OF WHICH THE REGULATION AND REQUIREMENTS REFERRED TO ABOVE
APPLY) WHO ARE “QUALIFIED INVESTORS” WITHIN THE MEANING OF ARTICLE 2(1)(E) OF THE PROSPECTUS DIRECTIVE
(DIRECTIVE 2003/ 71/EC). THE INSTITUTIONAL OFFERING OF SHARES OF THE COMPANY, IFANY, WILL BE MADE AS
PART OF THE ADMISSION OF THE SHARES OF THE COMPANY ON AIM ITALIA / MERCATO ALTERNATIVO DEL CAPITALE
ORGANIZED AND MANAGED BY BORSA ITALIANA S.P.A. AND REPRESENTS A CONDITION OF SUCH ADMISSION TO
TRADING. THIS DOCUMENT IS NOTADDRESSED TO ANY MEMBER OF THE GENERAL PUBLIC NEITHER IN ITALY NOR
ELSEWHERE. NO PUBLIC OFFERING OF SHARES IN ITALY OR ELSEWHERE WILL BE MADE.

This presentation is not for distribution in, nor does it constitute an offer of securities for sale in the United States of
America, Canada, Australia, Japan or any jurisdiction where such distribution is unlawful, (as such term is defined in
Regulation S under the United States Securities Act of 1933, as amended (the “Securities Act”). Neither this
presentation nor any copy of it may be taken or transmitted into the United States of America, its territories or
possessions, or distributed, directly or indirectly, in the United States of America, its territories or possessions or to any

US person. Any failure to comply with this restriction may constitute a violation of United States securities laws. The
Shares proposed to be offered by the Company have not been, and will not be, registered under the Securities Act or
with any securities regulatory authority of any state or other jurisdiction in the United States and may not be offered or
sold within the United States, absent registration requirements of the Securities Act and applicable state laws. The
Company does not intend to register any portion of the Offering in the United States or conduct a public offering of
securities in the United States.

This document and its content are confidential and are being provided solely for information purposes and may not be
copied, recorded, transmitted, further distributed to any other person or published, in whole or in part, by any medium
or in any form for any purpose.

Certain information contained in this presentation may contain forward-looking statements which involve risks and
uncertainties and are subject to change. Actual results may differ materially from those contained in any forward-
looking statement due to a number of significant risks and future events which are outside of the Company’s contro/
and cannot be estimated in advance, such as the future economic environment and the actions of competitors and
others involved on the market. These forward-looking statements speak only as at the date of this presentation. The
Company cautions you that forward looking-statements are not guarantees

of future performance and that its actual financial position, business strategy, plans and objectives of management for
future operations may differ materially from those made in or suggested by the forward-looking statements contained
in this presentation. In addition, even if the Company’s financial position, business strategy, plans and objectives of
management for future operations are consistent with the forward-looking statements contained in this presentation,
those results or developments may not be indicative of results or developments in future periods. The Company
expressly disclaims any obligation or undertaking to disseminate any updates or revisions to any forward-looking
statements contained herein to reflect any change in the Company’s expectations with regard thereto or any change in
events, conditions or circumstances on which any such statement is based.

The information and opinions contained in this document are provided as at the date of this presentation and are
subject to change without notice. The recipient will be solely responsible for conducting its own assessment of the
Iinformation set out in the materials and for the underlying business decision to affect any transaction recommended
by, or arising out of, the materials. The Company has not made an independent evaluation or appraisal of shares,
assets or liabilities (contingent or otherwise) of the Company.

By accepting this presentation, you acknowledge and agree to be bound by the foregoing limitations and restrictions.
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PROFIT AND LOSS
IAS/IFRS JUNE 2017- JUNE 2016

PROFIT AND LOSS (€/000) june'1é A%Yo

REVENUES 8.096 7.859 237 3%

EBITDA 1.711 1.464 247 17%
Margin 21,13% 18,63%

EBIT 879 648 231 36%
Margin 10,86% 8,24%

EBT 535 206 329 160%
Margin 6,60% 2,61%

NET INCOME 446 163 283 174%
Margin 5,51% 2,07%

FATTURATI - crescita degli eventi internazionali sia in numero
che in fatturati e crescita dei ricavi tv e digital

MARGINI - miglioramento dei margini degli eventi
internazionali ed in particolare del nuovo format Top Italian
Food andato a regime e generale contenimento dei costi;
riduzione dei costi di gestione finanziaria e degli oneri non
ricorrenti

REVENUES FOR BU 2017

€/000

TV & DIGITAL
2.187

EDUCATION
844

CONTENTS &
CONSULTING

b 4

1.118

EVENTS
3.946



BALANCE SHEET
IAS/IFRS JUNE 2017 - DECEMBER 2016

FINANCIAL (€/000) 2017
NET FINANCIAL POSITION (4.154)
EQUITY (9.637)
CAPITAL EMLOYED (13.792)
TRADE RECEIVABLES 8.260
TRADE PAYABLES (6.163)
TAX AND SOCIAL SECURITY PAYABLES (7.917)
FIXED AND OTHER ASSETS 18.612
NET INVESTED CAPITAL 13.792

» Riduzione dell’esposizione verso il sistema bancario
» Miglioramento della dinamica del circolante

» Crescita dell’Equity

2016
(6.027)
(2.172)

(14.199)
9.934
(6.197)
(7.772)
18.234
14.199

AYoY
873
(466)
407
(1.674)
1.034
(145)
377
(407)




OBIETTIVI 2016/2019
MULTIMEDIA E MULTICHANNEL EXPLOITATION

CONTENT

DIGITAL EVENTS
TRANSFORMATION

PLATFORM EDUCATION

DIGITAL

2016 2017 2017/2019



RISULTATI RAGGIUNTI

Sviluppare 'approccio analitico su Paesi, Aree e
Merceologie e la redditivita dei singoli clienti tramite:

» Adozione di un software gestionale avanzato (ERP)
sui seguenti processi: ciclo attivo, ciclo passivo,
magazzino, retail, contabilita generale, controllo di
gestione e reporting, bilancio consolidato IAS,
consuntivazione, budgeting.



CONTENTS
& BIG DATA

2017

RISULTATI RAGGIUNTI

Sistematizzazione del patrimonio aziendale basato sul
database di contatti (B2B/B2C) e dei contenuti editoriali
nelle seguenti Aree:

» Area Contenuti

» Area Academy

» Area Eventi Internazionali
» Area Commerciale

OBIETTIVI2017-2019

» Pieno utilizzo con costante ottimizzazione del CRM
ed utilizzo economico del patrimonio dei contenuti e
dei contatti aziendali



RISULTATI RAGGIUNTI

TV WEB

» Sky » Web tv
CO NTE NTS » CCTV » Social
& B I G DATA » Teleticino » Newsletter

2017

OBIETTIVI 2017-2019

» Ampliare collaborazioni e partnership con
broadcasters e ottimizzazione SEO e SEM




COMMERCIALE

2017

RISULTATI RAGGIUNTI

Creazione del "middle office" per il miglioramento della
pianificazione commerciale e dei servizi di vendita e post
vendita

Crescita dei grandi clienti

Collaborazioni strategiche con canali distributivi e di
catering (Gategroup, Lidl, Autogrill)

OBIETTIVI 2017-2019

>

Ampliamento della raccolta della pubblicita e sponsor sui
nostri media internazionali, in particolare tramite contatti
sedi estere e importatori

Potenziamento delle attivita di consulenza per nuovi
prodotti, nuovi canali ed espansione internazionale

10



ACADEMY

2017

RISULTATI RAGGIUNTI

L" Academy ha concretizzato nel corso del 2017/ importanti
azioni di sviluppo strategico, in particolare:

» Alta Formazione: nuove alleanze con prestigiose universita
di respiro internazionale (Lugano, Politecnico di Torino,
Siena, Lecce) che si aggiungono a quelle esistenti (Luiss,
Suor Orsola Benincasa, lulm). L'offerta nell’Alta Formazione
e oggi di 16 Master Universitari e Corsi di Alta
Specializzazione, ciascuno con focus specifico

» Ampliamento dei corsi attraverso academy estere e primi
esperimenti di incoming

» Corsi Professionali: valutazione dei contenuti del Corso
Professione Chef erogabili On Line

OBIETTIVI2017-2019

» Leadership nella formazione online e offline sia sul mercato
nazionale che sui mercati esteri con ampliamento di
partnership internazionali

11



EVENTI
INTERNAZIONALI

2017

RISULTATI RAGGIUNTI

Continua crescita nel settore vino
Buoni risultato sul Top ltalian Food

Creazione del database e della guida Top [talian
Restaurants ambasciatori dei prodotti di qualita nel mondo

DB: organizzazione di un data base di contatti e di una
community internazionale

OBIETTIVI 2017-2019

>

Completamento della profilazione dei 50.000
professionals che partecipano ai nostri eventi
internazionali e conseguente creazione di ulteriori
opportunita di consulenza per il trade

12



MULTIMEDIA E MULTICHANNEL EXPLOITATION

Completo utilizzo di tutti i contenuti sui canali offline e online
a servizio delle customer base italiane e internazionali

» Utilizzo dei big data
per migliorare e
ampliare i servizi

OBIETTIVI
2017/2019

» Sviluppo delle
community
«Consumatori»,
«Produttori» e
«Distributori»

» Espansione
internazionale del
modello

multimediale e
multicanale GR

» Progettazione e

S\_nl_up;_)o Contenut Lancio della
Digitali .
community
» Upload su professionale di

piattaforma settore (GR Pro)

Offline + Online

» Scalabilita del fatturato

» Grande opportunita di crescita della marginalita grazie all’attenta
politica dei costi e degli investimenti



